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INTRODUCTION 

 

I did my research work on the region analysis of the Ciuc Basin from marketing 

point of view, which I examined with the help of settlement analysis.  

In the course of region analysis of the settlements, I examined those historical, 

social, economic factors that determine the present development level and path 

of the settlements. Furthermore, I wanted to confirm that these factors (number 

of inhabitants of the settlements, their accessibility, the economic processes in 

the past, innovations, community life etc.) create different developmental levels 

in case of certain villages. 

Besides settlement analysis, another significant aim of my study was the 

preparation of settlement typology of the Ciuc Basin, and a settlement 

development proposal from the point of view of settlement marketing that would 

refer to certain types. 

The study has three important phases, the elaboration of the literature, 

presentation of the research field and of the methods, presentation of the results, 

which is the detailed review of the actual settlement analysis.   

The chapter dealing with the elaboration of the literature discusses three main 

themes. The first one refers to the new rural paradigm, which appears as a new 

development possibility for the disadvantaged, peripheral areas. The second 

theme is related to this, the review of settlement marketing, which represents 

another new region and area development approach, and it is followed by the 

presentation of the literature of settlement branding and settlement image. I 

considered these important because in the preparation of marketing development 

plans, these aspects should have significant roles.  

The methodological part starts with the presentation of the examined region, its 

historical, geographical and social features, and with the settlements involved in 

the examination. It is followed by the presentation of the developed analysis 

model.  
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While determining the methodology, my aim was to get a comprehensive view 

of the region with the help of settlement analysis. By taking into account the 

earlier regional examinations, it can be determined that so far no detailed 

settlement or region analysis of the Ciuc Basin has been created. In the course of 

the analyses performed earlier, (which were done within commune development 

strategies
1
) everybody applied different data collection methods and data 

procession procedure. The analyses performed so far, did not examine the region 

from the point of view of the settlement, but rather based on the data of the 

administrative units (communes, cities), and they provided global analysis about 

the social, economic processes of the region (BŐDY 1999, GYÖRGY 2010, 

CIUC LEADER Development Strategy 2016). The research that I conducted is 

new because it examined the Ciuc Basin from the point of view of the 

settlement. 

After the determination of the analysis model, I have done the descriptive 

analysis of the settlements, as well as their assessment, which was performed in 

5 index groups, along 16 variables. In the course of the summarizing 

examination, four different settlement types were defined.  

I closed the study with marketing settlement development proposals that refer to 

certain settlement types 

 

  

                                                 
1
 The local development strategies were usually done by hired external experts who did some 

standard descriptions, mainly from official data of the commune, therefore, these do not provide 

any help in settlement analysis. 
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1. MATERIAL AND RESEARCH METHODOLOGY 

 

For the settlement analysis of the region, I elaborated a new method, which I 

tested to make the method applicable.  In the course of the analysis, I used 

secondary and primary (obtained during field work) data, which during the 

testing phase I continuously varied according to the available data (see its details 

later). 

The basic unit of my analysis was the settlement. These settlements are most of 

the time parts of a bigger administrational unit (commune). There were two 

factors that justified the choice of settlements as basic units: 

- In the region, the basic units of social organizations are the settlements. 

It is true even if several settlements form one administrational unit 

(commune). The settlement is the basic unit of region developmental 

concept and programs.  

- The Ciuc Basin has distinctive geographical, mental and functional 

features and operational models, and it cannot be considered a region 

from administrative-statistical point of view. The Ciuc Basin is a bigger 

regional unit than the administrative units (communes), it is smaller than 

a county (NUTS 3), and it is much smaller than the developmental 

region (NUTS 2). Therefore, no official data can be assigned to this 

region and no statistical summaries and analysis are made on this level. 

For the Statistical Office of the County the data collection and analysis 

unit is the administrational unit (city, commune). This is why the 

settlement does not form any statistical basic units.  

The below questions were already formed when I started my research work (due 

to the lack of official data): which local indexes could suit the examination of 

the settlements, the disclosure of their abilities and how could we analyze the 

question related to homogeneity of the region. The incomplete statistical data 

restricted the sphere of applicable methodological procedures and the value 
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audit applied in settlement marketing practices faced some barriers too. The 

known competitive models were not suitable for the detailed analysis of these 

rural settlements, on the one hand, because those were elaborated for cities and 

bigger regions, on the other hand, due to incomplete data.     

Since there were many settlements involved in the examination, I could not 

perform deep analysis in case of each settlement and I could not use only 

qualitative methods (on the site fieldwork, analysis of interviews, SWOT 

analysis etc.). I found it more effective (to strengthen objectivity and to be able 

to compare certain settlements) to rather deal with the quantitative method. Due 

to the incomplete data resources, from the sphere of quantitative regional 

analysis (descriptive, econometric, simulation, see KOCZISZKY 2013, p. 9) I 

chose the descriptive analysis.  

To form the typologies, I found the settlement potential analysis the most 

effective, the one that Szörényiné–Kukorelli used in the course of Subregion 

examination. (SZÖRÉNYINÉ–KUKORELLI 1997, p. 33). The model she has 

developed seemed suitable for the examination of the settlements, but the used 

indices did not correspond to the settlement marketing examination and the soft 

factors were missing. Therefore, I had to elaborate my own indices.  Based on 

the experiences I gained on the field, and the available settlement specific data, I 

formed five index groups that (by taking into account the regional relations and 

the nature of the settlements) could be suitable for settlement analysis and 

provide enough professional base for the formation of the settlement types and 

take into account the marketing approach too (SIKOS T.–TINER 2008).  

Within the five index groups, 16 such variables were defined that determine the 

development potential of the settlements.  

Table 1 summarizes the index groups, the primary and secondary variables 

along which the settlement analysis were performed.  
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Table 1. The index groups and variables used in the course of the analysis 

Index groups Primary variables Secondary variables 

Demographic indices 

Number of inhabitants   

Population retention force   

Demographic effects of 

industrialization 
  

Economic situation 

Companies 

Number of companies 

Rate of employed people 

Number of companies with big 

turnover 

Tourism 

Number of accommodations 

Accommodation capacity 

Number of nights spent by 

tourists 

Agrarian potentials   

Developmental 

possibilities 

Administrative status   

Spatial location 
Distance from city 

Distance from main roads 

Borrowing practice   

Innovational practice   

Institutes- 

services 

Education 

Number of educational 

institutes 

Level of educational institutes 

Culture and civil life   

Community services   

Positional practice 

Events   

External communication   

Internal communication   

Source: own edition 

In case of all variables I determined five categories, in which 1 was the lowest 

and 5 the highest value. This way each settlement was characterized along 16 

variables on a scale from 1 to 5. When I indicated the types, I wanted to 

determine the achieved point number as well as the distribution degree of the 
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points in a settlement and whether they are coherent or not if we take into 

account all the indices and certain themes too. 

Examined settlements 

In the Ciuc Basin 73 settlements can be found: three of them are cities 

(Miercurea Ciuc, Bălan, Băile Tușnad, and they are not part of my analysis), and 

four suburban settlements that are closely related to Miercurea Ciuc. The other 

66 settlements of the basin are part of 22 administrational units. The basic units 

of my analysis are these settlements. The purpose of my examinations was to 

disclose the way the rural settlements can develop.  

The examination does not include those settlements (taking into account their 

present abilities) that are not suitable of being basic units of individual 

development programs. From the 66 settlements of the Ciuc Basin, the 34 

settlements that do not correspond to the development conditions can be 

classified into several types. Among them you can find settlements with low 

population, isolated villages where only weekend houses can be found.  Another 

group of settlements are those villages that have between 100 and 400 

inhabitants. These are suffering from aging demographic erosion, their 

infrastructure is incomplete, their communities are rather inactive and the 

services they offer are incomplete.  The examined settlements do not include 

those Ghimeș settlements that though have their own name, within the given 

commune they are rather considered village parts. The Ghimeș settlements are 

good examples of this (“streams”). 

I did my analysis on the following 32 settlements (Figure 1): 
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Figure 1.The settlements of the Ciuc Basin 

 

Source: own edition 

Based on the determined variables, I performed the settlement analysis for the 

chosen 32 settlements. Based on the indicated five index groups, I could form 

complex indices and I could present the results that I got in the form of cobweb 

diagrams.  

The created local database gave me the possibility (1) to interpret, evaluate the 

situation of certain settlements, and (2) to perform the classification of the 

settlements. I designed four types, which are related to analyzing, interpretive 

work, as well as development politics proposals assigned to all identified types.  

Examined Settlements 

Settlements that are not part 

of the examination 
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2. RESULTS 

 

After having performed the settlement analysis, I summarized the variables of 

certain index groups. The values of specific indicators were between 1,82 and 

3,77. I determined four  intervals and the settlements were classified on the basis 

of these intervals. To be able to get the index number of a type, I had to average 

the variable values of settlements belonging to the respective type.   

Figure 2: Regional distribution of settlement types 

 

Source: own edition 
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Figure 2 presents the spatial location of the settlements types. The passive 

settlements form type 1 and have the lowest value (1,82-2,48), these are found 

mainly at the central part of the basin. The waiting villages (2,5-2,98) are found 

in the Ciucul de Jos Region, but there are such settlements in the Ciucul de Sus 

part of the basin too. The third types are the emerging villages (3-3,52). These 

are found mainly in the Ciucul de Sus Region. The last types are the success-

oriented (3,7-3,77) settlements, that include only three settlements (Sândominic, 

Sâncrăieni, Siculeni). 

To check my research results, I applied cluster analysis too. The hierarchy levels 

determined by the Ward method are hardly different from the typology I have 

designed. 

After having determined the four types, I have drawn the summarized potential 

model (Figure 3), which displays the way the index group values of certain 

settlement types form. With the display method I chose, I could examine the 

homogeneity of the settlement types and I could disclose the sameness and the 

difference between the values of the index groups.   
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Figure 3: Assessment of settlement types according to the index groups, 2016 

 

Source: own edition 

If compared to the other settlements types of the classification, the passive 

settlements are behind in terms of institution-services and development 

possibilities index groups. The economic situation of these settlements is 

unfavorable too. In case of the settlements of the second type (the waiting) the 

institution-services are more developed, the development practice is better too, 

though their demographic and economic situation is similar to that of the 

settlements of the first type.   

The settlements belonging to the emerging type have better development and 

positioning practice. This is why they have a more active attitude. Their 

demographic and institutional situation is similar to the ones that belong to the 

second type of settlements.   
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The last one is the success-oriented type. These are outstanding from the point 

of view of development practices and institution-services, but their economic 

level on the 5
th

 scale is of middle strength, and their positioning practice is 

somewhat stronger than this (3,89). 

 

Figure 3 displays well the hierarchic order among different settlement types. 

There is no overlap between the values of the index groups, there are no 

common points where the elements of certain settlement types would meet. This 

confirms the fact that settlements belonging to certain types follow similar 

development paths, and it is hard to leave these paths. Figure 3 confirms that the 

examined region cannot be considered a homogenous region.   

Below I will present the features of the settlement types, which were discovered 

in the course of the settlement analysis:   

Passives 

From the examined settlements, only 11 can be classified into this type. These 

are the following: Ciucani, Văcăreşti, Cetătuia, Bârzava, Șoimeni, Delnița, Ineu, 

Armășeni, Misentea, Bancu, Nicolești. 

These settlements are smaller villages, they have no central administrative 

status, therefore their activity sphere is limited in many cases. The industrial 

processes had negative impact on these settlements, they rather distracted the 

active population.  Regarding the population retention force, this number is 

usually lower at these settlements. The reasons are due to the underdeveloped 

economic environment, lack of jobs, slowly developing infrastructure and 

unfavorable transport facilities (Figure 4). The following settlements make some 

exceptions: Șoimeni, Delnița and Misentea. 

There is no tourism at all at these settlements, their economic situation is rather 

unfavorable, their agrarian potential is mediocre and due to the low number of 

inhabitants and small agrarian areas there is hardly any agriculture.  Regarding 

their activities, they are rather passive, there are no or just a few initiations that 
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are launched by the community. This characterizes the economic development 

as well as the community development. Although there are some non-

governmental organizations, their activity is not decisive and not regular.  The 

local values are forgotten, they are not recognized, therefore it is hard to 

manifest them. There are few or no local holidays, there are no community 

programs, the cultural and civil life is rather limited. They have no 

communication activity of their own, the villagers take part only in the 

communication the local government initiates. Their life is led and influenced 

by external forces, not by their own. Regarding these settlements there is no 

conscious communication, or if there is any, it is very limited.   

Figure 4: Assessment of passive settlements according to the index groups 

 

Source: own edition 

Waiting villages/Pathfinders 

Among the examined settlements, there are nine that have recognized the 

following: to develop and to increase the competency initiatives more intensive 

activities would be needed, but their present situation shows that these are only 
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in planning or conceptual phase and the main directions have not been formed 

yet, which could be followed. The identification of the values and specific 

elements is in course at these settlements, it is felt, they expect external help or 

support that could come from the county management or from the government, 

but it could be provided by the civil sphere or by the corporate life in form of 

investments. The settlements that belong to this type are: Mihăileni, Tușnad Sat, 

Pauleni-Ciuc, Tomesti, Plăieșii de Jos, Ciucsângeorgiu, Racu, Lunca de Sus, 

Cozmeni. 

Among these settlements there are some bigger ones too, even communes where 

the basic infrastructural developments have been finished. This indicates the end 

of the development phase, which pops the question: how shall they continue? 

The innovative initiatives are not present in these villages. This might be due to 

the fact that the local community is rather passive. Although there are some non-

governmental organizations, operating groups, these rather have local identity 

strengthening force than developing force. On the level of the community, there 

are no or just a few active people who could bring the community life into 

motion. Cultural events and holidays are organized periodically. The villages 

have their own events, which are organized every year, but these are few and 

they rather address the local inhabitants and do not invite any external audience 

(Figure 5). 

Regarding corporate life: mainly small businesses operate in these villages, 

which can assure only a few jobs. The scope of activity of these businesses 

relates to the specific activities of the region (businesses dealing with trade, 

garages, wood processing plants and agricultural private companies).    

There are some settlements that have real touristic potential (for example, 

Plăieșii de Jos, Lunca de Sus), but local inhabitants did not recognize this, 

therefore so far we cannot speak about any serious tourism, mainly because of 

the lack of tourism services. Racu is an exception because here one of the best 

tourism network of the region has been created. 
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The communication activity of these settlements is usually very irregular. 

Although they use the basic communication tools, they are still experimenting 

the possibilities offered by the new media. This kind of activity cannot be 

considered effective because of the lack of regularity and consciousness. 

Figure 5: Assessment of waiting settlements according to the index groups 

  

Source: own edition 

Emerging villages 

In the last few years, in case of a few settlements certain experimenter behavior 

could be traced. In these villages, the main infrastructural developments have 

been finished and today they intend to realize other projects, initiations and they 

collect resources for it. Nine settlements belong to this type: Sântimbru, Cârța, 

Sânsimion, Lunca de Jos, Mădăraș, Ciceu, Frumoasa, Sânmartin and Dănești.  

At these settlements, the entrepreneurial willingness is much better, just like the 

community force. It manifests by the fact that the non-governmental 

organizations are more active, there are more events that are organized for the 

local population, and there are events that have as their target the external 
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groups. The values and traditions are of greater importance in the life of the 

villages. As far as the economic situation is regarded, several young enterprises 

have appeared in the past, these deal with new activities and the processing and 

food industry has appeared too (Mădăraș, Frumoasa, Cârța, Sânsimion, 

Sânmartin).  

Where tourism related values are present, the inhabitants try to provide services 

related to this industrial sector (Mădăraș, Ciceu, Frumoasa, Lunca de Jos), but 

these are not developed enough to be competitive enough. Regarding the 

agrarian potential, except Lunca de Jos, the settlements have moderate 

characteristics. 

The settlements are usually small or middle and in many cases there are many 

young or middle aged inhabitants. These are settlements that became 

independent in the recent past, or became a commune after the regime change.  

Various initiations have been launched to identify, display the values, but the 

settlements lack any plan in this respect. The following question is raised several 

times: how could they present or use certain values?  So far, no main 

developmental directions have been built, there is no positioning concept. 

Several attempts are launched at the same time, but there is no strategic concept 

in the background.  

The same refers to marketing communication, they use the communication 

tools, publish the information from several sources at the same time, without 

any reconciliation or consistency. There are communication channels that work 

well, but their main purpose is to inform, there is less two-way communication, 

fame and branding. The assessment of emerging settlements according to the 

index groups is shown on the figure 6. 
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Figure 6: Assessment of emerging settlements according to the index groups 

 

Source: own edition 

Success-oriented villages 

This type includes settlements that are developing and willing to do. Altogether 

three settlements were included in this type: Ciuc-Sâncraiu, Siculeni and 

Sândominic. These villages have bigger population, all three of them have been 

a commune in the last century. Their population retention force is high, this is 

due to the favorable effects of the industrialization processes and to their easy 

accessibility and favorable economic environment.  

They have such specific values that have their roots in the past, are traditional, 

are widely known, therefore several programs and initiatives were launched 

based on them. The tourism services were formed on the basis of these elements.  

Besides tourism, other businesses have started in the recent years and there are 

several successful businesses where several dozen employees work.  

Besides the infrastructural investments, several other projects have been realized 

or are being implemented at the moment and these are all due to the successful 

borrowing activity. At these settlements, we see such innovative programs, 

which were not realized upon local governmental initiatives, but came to life 
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upon the ideas and leadership of the civilians or economic operators. All these 

confirm that in general a strong local community has formed, which has as its 

aim the strengthening of the community identity and the formation of a 

sustainable, economically developing settlement (Figure 7). Besides the local 

government, there is an elite group that supports and amends the work of the 

leaders. The events that invite a wider audience are organized mainly by this 

elite group.  

Behind the achievements, conscious planning can be observed, and integrated 

programs are evolving too. Besides the many achievements, the positioning 

activities have been left behind, therefore expression is not efficient enough.   

The inhabitants are aware of the importance of communication and PR, but their 

application is rarely planned, usually it is not coordinated and informing is in the 

center, not reputation formation or content expression. They use the main 

communication tools, but since there is no person who is responsible for these 

activities, the integrated communication practice is not achieved. 

Figure 7: Assessment of success-oriented settlements according to the index 

groups 

 

Source: own edition 
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3. CONCLUSION AND RECOMMENDATIONS 

I was looking for an answer to the hypotheses formed at the beginning of the 

research by settlement analysis and type formation. Below you find the 

acceptability/rejection of the assumptions:   

H1: I assumed, certain historical, social and economic factors create 

different developmental conditions in the settlements of Ciuc Basin.  

The analysis work has already proved this hypothesis. The following fact 

was clearly outlined: the developmental conditions and performance 

potential of certain settlements are influenced by their past, mainly by social 

and economic factors.  

H2: I assumed that the different developmental conditions of the settlements 

are not determined by certain outstanding factors, but rather by several 

variables.   

In the course of settlement analysis, it became clear that the factors influence 

each other to a great extent and depend on each other, therefore the 

following can be stated: the different developmental conditions cannot be 

interpreted as effects of certain factors, but rather as collective effects of 

several factors.  

The relationship between the variables can be observed within the index 

groups, as well as among them. The H2 hypothesis confirms that there are 

several settlements that belong to the Passive or Waiting type, but in case of 

certain variables they have high values.  

If we examine the values of the settlements belonging to the Emerging and 

Success-oriented type, the following can be determined: the higher values 

are divided among the index groups and in the index groups we find higher 

values in case of at least one variable.   
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H3: I assumed that regarding the potentials and development chances, the 

Ciuc Basin cannot be considered a homogenous region, there are different 

settlement types that form a hierarchic system. 

The fact that I could determine four distinctive settlement types, confirms 

the third hypothesis (see figure 1 and 2). According to the summaries done 

on the basis of the situation analysis, the settlements found in the region are 

on different developmental levels and to be able to develop, they face 

different tasks to solve.  

H4: I assumed that the settlements belonging to certain settlement types 

have their own development path.  

The formed settlement types are quite distinctive, they have no overlapping 

points in case of any index group (see figure 2), and these results have 

confirmed the assumption according to which the settlements of the Ciuc 

Basin are in different development phases and they follow different 

development paths. 

 

The hypotheses formed at the beginning of the examination, have been 

confirmed by the analysis results, but in the course of the work and during the 

interpretation of the results other observations and conclusions have come to life 

too. These can be found below:    

 In the settlement development practice used in the region, there is no 

settlement marketing aspect on strategic planning or asset level. In case 

of certain settlements, marketing communication activity has been 

launched, but it is not conscious or is in the background. The branding 

and positioning practices are elementary. This observation has been 

supported by the settlement analysis, and the experience obtained at the 

fieldwork confirmed it to the greatest extent.    

 The research results confirmed the importance and necessity of the 

settlement analysis, which supported the following idea: settlement 
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planning is reasonable and it is not enough to perform the examination 

only in the commune. In case of communes including several 

settlements, it is easy to prove that the development level of the attached 

settlements is far behind the development level of the commune center 

(for example: Ineu – Cârța; Bârzava, Nicolești – Frumoasa; Cetătuia – 

Sânsimion etc.). If we applied settlement line data to the analysis, these 

settlements showed better results too.  The experiences of the fieldwork 

have confirmed that local identity consciousness is relatively high even 

at the smallest settlements and the local inhabitants define themselves 

according to the different settlements. 

 The settlements of the Ciuc Basin have a rich landscape. The natural 

resources (recreational environment, clear air, water, preserved 

biodiversity) offer similar development possibilities for each settlement, 

this is why I did not find it important to include this variable in the 

analysis model. But in my opinion these endogenous factors are the ones 

that are not utilized well enough. The sustainable use of these would be 

important in case of those settlements that are interested in tourism.  

 The collaboration among the settlements of the Ciuc Basin takes place 

formally (for example small regional organizations), there are just a few 

practical results. A reason for this could be the fact that the settlements 

with different development levels have different priorities and aims, 

which are hard to harmonize.   

Proposals 

At the beginning of the research work, the following purpose was formed: such 

region marketing settlement development proposals have to come alive, which 

could help the settlements enter into their next development phase.    

I tried to form directives for certain settlement types, which could help the 

development of the settlements. 
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The proposals do not include any activity plans, but rather line up those initial 

steps, which could make the settlements belonging to certain types able to leave 

their present state and become more sustainable and livable.  

 

In case of the Passive villages, a well-grounded value audit could be the first 

step. One should examine those potentials, abilities and competences 

(endogenous factors), on which supply development could be built. The 

comparative advantages that could define the future should be emphasized. The 

completed settlements analysis might provide help in it because to a certain 

extent that already includes the value assessment.  

The economic potential of these settlements is low, therefore the main focus 

should be on community development, strengthening of local identity feelings, 

implication of the population and internal marketing development. These could 

provide the first step towards the strengthening of the cultural life of the 

villages, their informal leadership and opinion of the population. The 

strengthening of the local community life might imply the increase of innovation 

ability and borrowing practice.     

The tools that could be used to realize these tasks are the following: foundation 

of non-governmental organizations and clubs; organization of mutual programs 

and events, preparation of local historical writings, strengthening of the internal 

communication (information and dialogue), strengthening of communication 

with community centers. 

 

For the Waiting villages the supply development might be the proper step to 

move on. The basic infrastructural developments have been closed here, 

therefore it is possible to determine the future development directives. There are 

several possibilities to do this, depending on the potentials of certain 

settlements. Besides the existing values, it is worth turning to the forgotten 

values or re-using them. 



25 

 

The supply development could be realized on several fields: economic, 

environmental, human resource, administrational and cultural. As a first step, I 

would propose such a supply development that satisfies the needs of the primary 

target group (population). To recognize these, population image examinations 

are needed. These are, for example, the development of the public services 

(enhancement of local government communication, spreading the public 

information and more intensive implication of the population in the decisions), 

the programs that aim at the increase of economy (for example, agricultural 

developments: application of community agrarian marketing by collaboration 

with the local farmers, mutual sale;  

formation of touristic service packages, adventure tourism and application of  

niche tourism; support for the local entrepreneurs/farmers, training, information 

on tenders, tax benefits, other benefits).   

Here it is important to make the population more active because only a strong 

community can implement common projects. This is why programs that 

consolidate the community identity are favored, it is proposed to organize events 

and to improve the internal communication.  

Another possible tool of supply development is the application of event 

marketing. An important event serves as a touristic attraction, has an image 

formation effect and strengthens the identity of the locals.   

These settlements have to strengthen their positioning practice and their external 

communication, but one should be careful with this question as long as the 

following are missing: the positioning points that define the settlement and with 

which the population can identify themselves. 

 

In case of the Emerging villages, mainly communication competences should be 

developed.  The existing supply mix (environment, services, programs, events 

etc.) is valuable enough to provide larger publicity for the settlement and to 

become better known. For this, the communication activity shall be strengthened 
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and it should be spread to several channels. The next step should be the 

conscious branding concept. It has many methods, which I have dealt with in 

details in the literature review of my study.  

It is important to note that in order to increase awareness and to form the 

settlement image, not only directed communication is needed, but popular 

projects, programs, events that represent the settlement or relate to it. It is of 

great importance from economy development view. 

 

The economic and innovation performance of the success-oriented villages is 

higher than in case of the other ones, this could be enhanced by conscious 

positioning. The preparation of the proper positioning strategy justifies the 

realization of a complex image examination, which assesses the population 

image, as well as the tourism and economic image.    

These settlements already have a brand image, this should be improved, formed, 

strengthened with the application of the proper communication mix. 

Besides the above, these settlements already have a reception surface, which 

makes possible the application of the region marketing in the development as a 

tool and integration of the marketing aspect in the management and strategic 

processes.     

 

New and novel scientific results: 

 During the research work, I could do the settlement analysis of the Ciuc 

Basin. No similar examination of the region has been performed earlier. 

 To perform the settlement analysis of the Ciuc Basin, I have elaborated a 

settlement potential model, which is suitable for the examination of other 

regions too.  

 During my research, in the observation work I applied the regional 

marketing approach, which was also missing from the earlier conducted 

regional examinations.  
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 My examinations help in the formation of the settlement developmental 

path, as well as in the shaping of the particular development trends of 

certain settlements.   

 Finally, I have created the classification of the Ciuc Basin settlements.  

 

The work cannot be considered finalized since based on the available analysis 

results not only the directives can be elaborated for certain settlement types, but 

some more complex activity plans too. As a continuation, a strategic and tactical 

proposal package of one or two settlements of all types can be formed, that can 

serve as a sample for other types of settlements. However, its realization is 

beyond the volume of the present study. Later on, I will try to strengthen the 

marketing examination by including the image examinations in the analysis. 

Another very important progress possibility is the discovery of potential 

collaboration between settlements with the same developmental path and the 

elaboration of co-operational forms, which could lead to the development of the 

whole region.   
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